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Semester: 2nd

Subject :TH 2 Cost Accounting

Name of the Faculty : Smita Subhadarsini Sahoo
Semester from Date : 29/01/2024 to 13/05/24

Lesson Plan Summer 2024

WEEK,/ Na. Of
Month Days/per
wek class
allotted : 0%
5l No Topic to be coverad

| 1st Cost Accounting meaning

2 Z2nd Concept

3 1st 3rd Scope

4 ath  |Dbjectives

5 sth [Principles

6 2nd 1t [importance

7 2nd  |Limitations of cost accounting

B Ard Cost concepts

k| 3rd 151 Cost Sheet

10 2nd Cost Sheet

11 3rd Iob costing

iz dth [Batch Costing

13 1st Accounting for Material Concepl

14 o Technigue of accounting for material

4th Ird

15 Technigue of accounting for material

16 4th Methods of pricing of materials issues — FIFO
- 1st Methods of pricing of materials issues - LIFO
18 dnd Methods of pricing of materials issues — LIFO

Lth T

io Ird Methods of pricing of materials issues — Average
20 dth Treatment of material losses
21 &th Treatment of material losses

o 1st Techniques of material control - level

setting




23 Sth Znd Techniques of material control — Economic Ordering
— ] Quantity
W 3rd  [ABC Analysis
25 | 4th  |ABC Analysis
26 Sth VED Analysis
27 Tth 1st  IVED Analysis
28 2nd Perpetual inventory system
29 drd  |Perpetual inventory system
30 4th Just-ln =Time
31 15t Accounting for labour cost
32 2nd Accounting for labour cost
33 &th ird control procedure
34 4th  |control procedure
35 Sth [Labour turnover
36 Sth 1st Labour turnover
37 Znd Idle time
iR 3rd Idie time
39 4th overtime
0 15t Methods of wage payment and the Incentive schemes-
Halsey
s 2nd Methods of wage payment and the Incentive schemes.
Halsey
i A 3rd Methods of wage payment and the Incentive schemes-
Rowan
43 ath Taylor's Differential piece wage plan
a4 Sth Taylor's Differential piece wage plan
45 1st Taylor's Differential piece wage plan
2nd Classification, Allocation &
a6 Apportionment of production overheads
3rd Classification, Allocation &
47 Apportionment of production overheads
11th
4th Classification, Allocation & Apportionment of
48 production
overheads
Sth Classification, Allocation & Apportionment of
49 production
overheads -




r
& 1st  [Classification, Allocation & Apportionment of
production
—e | overheads
» 2] Re-apportionment of Service
department overheads; Absorption of overheads
e S—
12th 3rd  |Re-apportionment of Service department overheads;
52 Absorption of
overheads
dth Re-apportionment of Service department overheads;
53 Absarption of
overheads
Sth Methods of absorption- actual and predetermined
54 rates, blanket and
miultiple rates
1st Methods of absorption- actual and
gL |predetermined rates, blanket and multiple rates
Znd Methods of absorption- actual and
56 13th predetermined rates, blanket and multiple rates
3rd Choice of and overhead absorption
57 rate; Administration, selling and distribution
overheads
il 1st {Under absorption and over absorption of overheads
ey rath 2 nad [Urder absorption and over absarption of overheads
1) Ird {Features and procedure of contract costing
61 4th IFea.I:ures and procedure of contract costing
m 1st ‘U ncompleted contract profit determination, Escalation
clause
15th and Cost plus contracts,Process costing,
63 treatment of process losses and wastages
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Lesson Plan Summer 2024

WEER R Mo, O Days/per Topet to ke covered
| nith week clase allotted
| 0
| 1 15t Special Contraction
' 2 Ind Special Contraction
!'_‘—‘—- s , .
| 3 Jrd Special Contraction
4 ath Exercises from Special Contraction
| 5 15t Exercises from Special Contraction
B 2nel Exercises from Special Contraction
1 2nd -
7 | 3rd Advanced phraseography and specialized
| phraseography
| E i Ist Advanced phraseography and specialized
| phraseography
g Zned Advanced phraseography and specialized
Ard
phraseography
i0 3rd Practice from exercise of
menthly magazine, Dictation and reading
, 11 1st Practice from exercise of
| ting, Dictation and readi
12 Hh Znd Transcription on Computer
13 3rd Transcription on Computer
14 1st (Entering date and time, Entering date in a series
15 Znd Entering date and tirme,
Sth Entering date in a series
16 rd Entering date and time, Entering date in a series
17 dth Entering date and time, Entering date in a series
18 1st Manipulating cell contents, Using drag and drop,
deleting data
13 Gth 2nd Manipulating cell contents, Using drag and drop,
] ﬁehe-unﬂ_data
40 ird Manipulating cell tontents, Using drag and drop,
deletinG data
2 ath Manipulating cell contents, Using drag and drop,
d-eletm data
42 1st Inserting rows and columns, deleting rows and
e — columng

=
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Syt TH T Pivancial Markeds & Services

Lesson Plan Summer 2024

e of the Faculty @ Smita Subhadarsma Sahoo

Seminder Frown Date

290002024 10 L0524

Mo, Of Days/per
WEEN, Mo | week class aliotted |
ity 05 Date
51 Mo Topic to be coverad
1 15t Meaning, importamnce of Financial system
2 ind Meaning, importance of Financial sysbem
3 Ist 3rd Meaning, Importance of Financial system
< 4th Meaning, importance of Financial system ____
5 Sth Function, structure of Indian Financial System
[ 154 Function, structure of iIndian Financial System
7 2nd Function, structure of indian Financial System
B nd 3rd Function, structure of Indian Financial System
9 Ath Players in Financial market
i) 5th Players in Financial market
11 3rd ist Players in Financial market
12 2nd Players in Financial market
12 3rd Instruments in the financial system
i4 dth instruments in the financial system
15 4th 15t Instrumients in the financial system
16 2 Meaning, Instruments in money market
Ird Capital Market: Instruments, Ball Market, FOREX
17
Market
14t Capital Market: Instruments, Bill Market, FOREX
18
Market
0 Znd Capital Market: Instruments, Bill Market,
Sth FOREX Market
i0 drd Capital Market Instruments and its features
1 ath Capital Market Instruments and its features
22 5th Capital Market Instruments and its features
23 Ist ADR and GDR, Gavernment Security types
24 bith Znd ADR and GDR, Government Security types
25 3rd ADR and GDR, Government Security types
76 Ath Shares Vs Debentures, Regulatory authaoritios
im capital market




ps, Regulatory authorities in capilali

Sih Shares Ws Debentur
Akl
Tth 1st shares vs Debentures, Regulatory authorities in capital
rmvarked
Ind Primary Markets [ Now issue Market:
beaning A conoepl
rd Primary Markets / New issue Market: Meaning and
coneept
151 Primary Markets | New issue Market: Meaning and
conoept e
2nd Primary Markets | New issue Market:
Hih Mieaning amid concepl
Ird Operators in NIk
dth Oipralors in MM
Sth Cipeerators in MIM
1gt Operators in WK
ind Methods of new issues
gth Ird Methods of new issues
Ath Methods of new issues
Lth Methods of new issues
1st HIM Vs stock Exchange
2nd MM Vs siock Exchangs
Ird MIbA Ve stock Exchange
10th 4th Secondary Market / Stock Exchange
Meansng, NSE OTCELSHCIL
Lth Secondary Market / Stock Exchange ;
Meaning, NSE,DTCELSHCIL
1st Secondary Market / Stock Exchange :
beansng, N5E OTCELSHCIL
2nd Secondary Market [ Stock Exchange
Meaning, NSE OTCELLSHCIL
itk ird hm@aw Market / Stock Exchange :
Meaning,NSE,OTCEILSHCIL
dth Functions of stock exchange, Functional members of
stock exchange
Sth Functions of stock exchange, Functional
|members of stock exchange
15t Functions of stock exchange, Functional members of
stack exchange
Znd Functiagns of stock exchange, Functional members of

1 Tl

stock exchange




NaLEN
] drd Functions of stock exchange, Functional
members of stock exchange
| 54 4th Functions of stock exchange, Functional members of
ST0CK enchange
Sth Commission brokers, lobbers, Authorized
55 L clerks , Arbitrageur, Security dealers, Speculators
1st Commission brokers, Jobbers, Authorized
56 cherks | Arbitrageur, Security dealers, Speculators
Znd Commission brokers, Jobbers, Authorized
57 13th clerks , Arbitrageur, Security deabers,Speculators
58 Ard Meaning, Types | Fund based, Fee Based
59 ath Meaning, Types : Fund based, Fee Based
&0 Sth Meaning, Types : Fund based, Fee Based
1st Merchant Banking : Meaning, Robe in capital
w market
ind Merchant Banking - Meaning, Role in capital
o miariket
. Ard | Merchant Banking : Meaning, Roke in capital market
B3
i Ath Mutual Fund ;: Meaning, Types
65 Sth Futual Fund : Meaning, Types
&6 3 h Credit Rating : Meaning, objectives, benefits
2nd - . . o f
(7 Credit Rating : Meaning, objectives, benetits
ird |Cradit rating agencies: CRISIL, CARE Ltd , ICRA
6 Jfating symbaoks

Signature of Subject Teacher




Lesson Plan Summer 2024
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subject FH 2 Marketing Monagomen

sgame of the Faculty - S subbadarsing Sanoo
Semesier from ke CAONN PRI 1o 13RS

[ sino WEEK/  |No. Of Days/per wek Topic to be covered
rAonth class allotted 205
1 15t 1st Mature of Marketing B
2 Ind Mature of Marketing
3 3rd seope of markeling,
4 ath importance of marketing.
5 5th Evolution of Marketing concepts
4] 2nd 1st Marketing Mix
F) Zrvd Markeating Environment
a Trd pAarketing Envirgnment
-—-—-_
9 dth marketing Process
10 Sth Marketing Process
il 3rd 1st Consumer Behaviour: concept
12 | 2ndd Consumer Behaviour: Consumer buying process
13 Ird Factors influencing Consumer barying decisions
14 dih Factors influencing consumer luying
decisions
15 5th Factors influencing consumer burying decisions
i6 dth ist Markel segmentaticn = Conoept
[
17 2o Market segmentation = Concepl
D S
18 3rd Positioning imporiance and bases
19 5th 1st positioning importance and bases
20 2nd Product differentiation vs. Market segmentation
l_-___-_ . - -
21 ird Product differentiation vs- Market segmentation
22 4th product differentiation v hMarket
segmentation
24 Gth 1st Product: Meaning and importance
-_____ -
25 2md product: Meaning and importance
26 3rd Product: Meaning and importance
27 Ath product classifications
28 5th product classifications
8 Tth 1st Concept of product i
30 2nd concept of product ik
31 Ard Branding, Packing and Labelling
32 ath product-Suppert
33 &ih 1st New Product Development.




Pricing and promotion Significance

_'_._-1;1!:-_-_._ Factors affecting price of a Product
dth Factors affecting prce of a Product
tih Pricing Pobcies and strategies
oh 15t Pricing Policies and strategles
7rvd Wature and importance of promation
Ird Nature and importance of promation
ath Types of promaotion
5th Types of promotion
10tk Lst Adwertising
2nd Adveriising
3rd Personal selling
4th Personal selling
Sth public relations & sales promotion
11th 1st public relations & sakes promotion
2rvd Channels of distribution — meaning
Brdl Channels of distribution — importance
4th Types of distribution channels
Gth Types of distribution channels
12th 1st wholesaling and retailing
2nd Wholesaling and retailing
3rd Factors affecting choice of distribution channel
At Factors affecting choice of distribution
channe
Sth | Physical Distribution
13th ist Types of retailing — store based
Znd Types of retailing — non- store based retailing
3rd Types of retailing — chain stores
Aih Specialty stores
Sth Retall vending machines
14th 15t Mail ordes houses
2nd Retail co- operatives,
ard Retail oo~ operatives.
Atk [Rural marketing Growing Importance
Sth |[:Ihlimui5hing characteristics of rural markets
15th 1st Understanding rural consumers and rural markets
2nd Marketing mix planning for rural markets
Ard

Recent developments in marketing: Social marketing




71

dth

Direct marketing, Services marketing, green
marketing

Signature of Subject Teacher




