
SlNo
WEEK/
Month

Topictobe covered

Actual 
Progress

Shortfall if 
any

Remark
1

1st
Meaning,Nature,Scopeandfunctionof
management

2
2nd

Meaning,Nature,Scopeandfunctionof
management

3
3rd

Accounting,RoleofManagementaccountingin
decisionmaking

4
4th

Accounting,RoleofManagementaccountingin
decisionmaking

5
5th

Accounting,RoleofManagementaccountingin
decisionmaking

6
1st

Accounting,RoleofManagementaccountingin
decisionmaking

7
2nd

ManagementaccountingVs.FinancialAccounting

8
3rd

ManagementaccountingVs.FinancialAccounting

9
4th

ManagementaccountingVs.FinancialAccounting

10
5th

Toolsandtechniquesofmanagement accounting

Lesson Plan Summer 2024
Semester:4th
Subject: TH 1 Management Accounting                             Name of the Faculty :Rajanikanta choudhury 
SemesterfromDate:16/1/2024 to 13/5/2024

2nd

3rd



11
1st

Toolsandtechniquesofmanagement accounting

12 2nd Limitationsoffinancialstatements
13 3rd Limitationsoffinancialstatements
14 4th Limitationsoffinancialstatements
15

5th
Objectivesandmethodsoffinancial statements
analysis

16
1st

Objectivesandmethodsoffinancial statements
analysis

17
2nd

Objectivesandmethodsoffinancial statements
analysis

18 3rd Ratioanalysis,Classificationofratios
19 1st Ratioanalysis,Classificationofratios
20 2nd Ratioanalysis,Classificationofratios
21 3rd Ratioanalysis,Classificationofratios
22 4th ProfitabilityRatio,Turnoverratios
23 5th ProfitabilityRatio,Turnoverratios
24 1st ProfitabilityRatio,Turnoverratios
25 2nd ProfitabilityRatio,Turnoverratios
26

3rd
Liquidityratios,Advantagesofratio Analysis,
Limitationsofaccountingratios.

27
4th

Liquidityratios,Advantagesofratio Analysis,
Limitationsofaccountingratios.

28
5th

Liquidityratios,Advantagesofratio Analysis,
Limitationsofaccountingratios.

29
1st

Marginalanddifferentialcostingasatoolfor decisionmaking

30
2nd

Marginalanddifferentialcostingasatoolfor
decisionmaking

7th

5th

6th

8th

4th



31
3rd

Marginalanddifferentialcostingasatoolfor
decisionmaking

32
4th

Marginalanddifferentialcostingasatoolfor
decisionmaking

33 1st Makeorbuy,Changeofproductmix
34 2nd Makeorbuy,Changeofproductmix
35 3rd Makeorbuy,Changeofproductmix
36 4th Makeorbuy,Changeofproduct mix
37 1st Pricing,Break-evenanalysis
38 2nd Pricing,Break-evenanalysis
39 3rd Pricing,Break-evenanalysis
40 4th Pricing,Break-evenanalysis
41 1st Exploringnewmarkets,Shutdowndecision.
42 2nd Exploringnewmarkets,Shutdowndecision.
43 3rd Exploringnewmarkets,Shutdowndecision.
44

4th
Meaningofbudgetandbudgetary control
objectives

45
5th

Meaningofbudgetandbudgetary control
objectives

46
1st

Meaningofbudgetandbudgetary control
objectives

47
2nd

Meaningofbudgetandbudgetary control
objectives

48
3rd

Meaningofbudgetandbudgetary control
objectives

49 4th Meritsandlimitation,Typesofbudget
50 5th Meritsandlimitation,Typesofbudget
51 1st Meritsandlimitation,Typesofbudget
52 2nd Meritsandlimitation,Typesofbudget
53 3rd Meritsandlimitation,Typesofbudget

9th

10th

11th

12th

13th

8th



54 4th Fixedandflexiblebudgeting,Controlratios
55 1st Fixedandflexiblebudgeting,Controlratios
56 2nd Fixedandflexiblebudgeting,Controlratios
57 3rd Fixedandflexiblebudgeting,Controlratios
58 4th Fixedandflexiblebudgeting,Controlratios
59 5th Zerobasebudgeting,Performancebudgeting
60 1st Zerobasebudgeting,Performancebudgeting
61

2nd Meaningofstandardcostandstandardcosting

62
3rd Meaningofstandardcostandstandardcosting

63
4th Advantagesandapplication,Varianceanalysis

64 5th Material,Labourand Overhead
65

6th ResponsibilityAccounting,Responsibilitycentres

Signature of Subject 
Teacher

14th

15th


